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In 1939, the tax rates for small packages of matches were once again
realigned to introduce a 9/40¢ rate. As of Saturday, June 3", the rates
for small packages were set by Statute as follows: 26 to 50 were taxed
at 3/8¢, 21 to 25 at 3/16¢ and 1 to 20 at 3/20¢. However, the applica-
tion of the 3/8¢ rate to packages of 26 through 30 (previously taxed at
3/16¢) appears to have been made in error. Almost immediately upon
the June 3™ assent to the Act, the Revenue Department modified the
application of the 3/8¢ rate in instructions to its officers. The new rates,
effective Monday, June 5™, were as follows: 31to 50 were taxed at 3/8¢,
26 to 30 at 9/40¢, 21 to 25 at 3/16¢ and 1 to 20 at 3/20¢. Note that the
3/20¢ rate remained unchanged from the tariff set in 1933, while the
upper limit for the 3/8¢ rate was lower to 50 from 60.[34]

Two examples of the new 9/40¢ rate are illustrated below in Figures
41 and 42. Figure 41 illustrates a 30-count box from Federal Match.
Figure 42 illustrates a 30-count matchbook from Book Match Manufac-
turers Ltd.
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The 9/40¢ rate was to last for only a year. Effective June 25™, 1940,
the general tax on matches was returned from 3/4¢ to the pre-July 1927
rate of 1¢ per hundred sticks, or fraction thereof. The special rates for
small packages were increased by a corresponding factor. The new
tariff was as follows: 31 to 50 were taxed at %¢, 26 to 30 at 3/10¢. 21
to 25 at 1/4¢ and 1 to 20 at 1/5¢.[35] The transition to the higher rates
is represented by the surcharged items in Figures 43 to 46.

Figures 43 and 44 illustrate 1/5¢ surcharges by Federal Match and
Strike Rite on existing 3/20¢ tax-paid marks. As shown in the enlarged
detail below each figure, the Federal Match surcharge is a simple
overprint while the Strike-Rite revaluation consists of a silver-coloured
circle over the old rate upon which a completely new tax-paid mark is
printed in black. Figure 45 illustrates the bottom of a 300-count box
from Eddy Match where the old 2%¢ value has been overprinted with
the numeral “3” in black ink. Figure 46 illustrates an imported
matchbook bearing a 1/5¢ surcharge on a 3/20¢ Three Leaf excise
stamp. Other styles of surcharges are known.[36]
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Figures 47 to 57 on the following two pages illustrate regular,
unsurcharged tax-paid marks and adhesive stamps representing each tier
of'the 1940 tariff. Imported matchbooks, respectively bearing 1/5¢ and
1/2¢ adhesive Three Leaf excise stamps, are illustrated in Figures 47
and 54. Figure 48 illustrates a scarce French-language 1/5¢ tax-paid
mark on a 20-count matchbook. Figure 49 illustrates the 1/4¢, 25-count
successor to the old 3/16¢ rate. (See Figure 39 in Part 1). Figures 50
and 51 respectively represent 30-count book (ie. paper) and box (ie.
wood) matches taxed at 3/10¢.

Figures 52 and 53 respectively represent 50-count boxes of wooden
matches from Commonwealth Match and Eddy Match. The Eddy
Match item relatively large 1/2¢ tax-paid mark. Large tax-paid marks
were commonly used by Eddy Match prior to circa April 1934,
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and apparently retained thereafter for some, butnotall, of their 50-count
production. The items illustrated in Figures 55, 56 and 57 below
represent the then current industry standard 300-count box of household
wooden matches. Identification of such items with the post June-1940
period may be made from the following characteristics:

@ side panels having widths of approximately 35 mm, as compared to
the approximately 40 to 45 mm for the pre-April 1934, 400-count
standard.

@ relatively small tax-paid marks on the bottom panel of Eddy Match
boxes, which is characteristic of post-April 1934 production.

® product of a company, such as Federal Match, that only operated in
the period post-April 1934 period where 400-count boxes had been
discontinued in favour of the 300-count standard.

In 1946, the six existing match manufacturers (Book, Canada,
Commonwealth, Eddy, Federal and Strike-Rite) were joined by two new
enterprises. Premier Match of Montreal, Quebec specialized in paper
bookmatches, an example of which is illustrated opposite in Figure 59.
This cover is unusual in that it has the tax-paid mark on the inner side,
a practice common to this company but rarely found elsewhere.
Western Match of Victoria, British Columbia specialized in wooden
matches. A 50-count box from Western Match, taxed at Y%¢, is
illustrated in Figure 58. In March 1949, Western Match was bought by
Eddy Match and closed. By 1946, Eddy Match had opened a plant in
Mission, British Columbia to more effectively compete with Western
Match.[37]

A further realignment of the tax-rates for small packages took effect
May 19", 1948: 41 to 50 were taxed at 1/2¢, 31 to 40 at 2/5¢, 26 to 30
at 3/10¢, 21 to 25 at 1/4¢, 16 to 20 at 1/5¢, 11 to 15 at 3/20¢ and 1 to
10 at 1/10¢. Presuming that 15-count matchbooks would have been of
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the same dimensions as 30-count books, the Author knows of no
examples of these 2/5¢, 3/20¢ and 1/10¢ rates. No 2/5¢ and 1/10¢ tax-
paid marks were reported in a 1990 study by Zaluski.[38]

The End of the Stamp Tax

Effective March 23", 1949, the excise stamp tax on matches was
repealed and replaced with a non-stamp 10% manufacturers excise tax.
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The new 10% rate was significantly less than the old stamp tax. For
example, the excise tax on a 300-count box of Eddy matches dropped
from three cents to slightly over four-tenths of a cent, a reduction of
approximately 86%.[39]

With the elimination of the stamp tax, match manufacturers were no
longer required to print tax-paid marks on their packages. As a result,
the marks on existing designs were deleted to various degrees The 20-
count matchbook in Figure 60 has only the 1/5¢ value removed while
the tax-paid mark on the 30-count book in Figure 61 is almost com-
pletely defaced. In Figure 62, the text of the tax paid mark has been
removed altogether, leaving only a circle. Eventually, the graphics on
the books and boxes were reworked to eliminate all traces of the now
defunct stamp tax. This is illustrated by the progression of designs
given in Figure 63.

Post Script

Post-1927 competition for Eddy Match in the field of wooden matches
was to become an illusion during the 1930s. From its very inception in
1933, Commonwealth Match was 100% owned by the same foreign
interests that controlled Eddy Match. In January of 1936, Canada
Match was acquired by Eddy Match and operated as a separate company
under the title of Canada Match, into which Commonwealth Match was
merged in 1949. Federal Match became a wholly owned subsidiary of
Eddy Match in May of 1940, just _
four years after its inception.[40] [F°F o

Canadian manufacturers that
produced only paper bookmatches,
namely Book, Premier and Strike-
Rite, remained independent of |
Eddy Match during the period of
the stamp tax. During the 1940s, |
these independent companies ac-
counted for about 60% of domestic
bookmatch sales.[41]

The actions taken by Eddy (&
Match to achieve and maintain a |
monopoly on Canadian wooden
matches, ignoring paper book- }
matches, stemmed the overwhelm-
ing market dominance of the wood
variety. In 1938, wooden matches
accounted for almost 99% by num-
ber of total domestic sales. By
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1946, this share had been reduced to just over 82% owing to the rise in
the sales of advertising bookmatches. Eddy Match’s marketing
practices and reoccurring monopoly on the wooden match market were
the subject of a 1949 Combines Investigation by the federal govern-
ment. Its December 1949 report recommended that the high Customs
duties on matches be modified to encourage foreign competition for
Eddy Match.[41, 42]
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Summary Timelines for Canada’s Match Manufacturers and Excise Stamp Tax
(Where given, specific dates refer to the commencement of a new corporate status, tax rate, etc.)

Match Manufacturers:

01 Jan 28

€- Canadian Match ---=¢= Eddy Match -»
=»¢World Match -=» - Canada Match -»

Match Co. €Columbia=d €= Commonwealth Match -»
L — E.B. Eddy -------m-m-mmmmm- - Match L — Federal Match ------------mme-mmmeme e -
R Dominion Match ----------- - L Strike-Rite Match------------------ -
¢ Drummondyville Match = % L e Book Match----------------——-- -»
€-- Beacon Match --=» Hull Match € Premier =

«Hall Match= «Western =

M Also Eureka Match, G & G Flewelling and J.D. Mantion.

e
1918 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 1949
syttt

Inscription on Tax-Paid Mark:
€=~ War Excise Tax -G=-=% Excise Tax =D
or Excise War Tax or Taxe d’Accise
General Tax Rate:
01 May 18 01 Jul 27 25 Jun 40 23 Mar 49
L e 1¢ per 100 ¢ 3/4¢ per 100 A 1¢ per 100 ------------ =$10%
Special Tax Rates for Small Packages: 1
24 May 22 01 Jul 27 22 Mar 33 05 Jun 39 25 Jun 40 19 May 48 1
N - - - ===/
1/2¢: 30-60 3/8¢: 30-60 3/8¢:31-60 3/8¢:31-50 1/2¢:31-50 1/2¢: 41-50
1/4¢: 01-29 3/16¢: 01-29 3/16¢:21-30  9/40¢: 26-30 3/10¢: 26-30 2/5¢:31-40
3/20¢: 01-20  3/16¢: 21-25 1/4¢: 21-25 3/10¢: 26-30
3/20¢: 01-20 1/5¢: 01-20 1/4¢: 21-25
1/5¢: 16-20
3/20¢: 11-15
1/10¢: 01-10
Most Common Package Size for Household Matches (Wood): Apr 1934
| — 500s ------- O ——— 400s (500s discontinued) =D 4= 300s (400s discontinued) --------------------- -»
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